Sales, Marketing and Customer Services – Case Study
Lesson 4 – Activity Sheet - Case Study		30 minutes

Instructions: Read the case and answer the questions that follow.
CASE STUDY – MARKETING AT DAYS BOOKSTORE
Many businesses use Facebook and other social networking sites to promote their activities.  Days Books in Bridgetown is no exception.  Its Facebook pages describe the business and its history, and include several photographs.  These show window displays designed by staff, pictures from the Crop Over read at the Barbados Museum and author book signings in the store.

The company provides a wide range of books, such as novels and autobiographies for avid readers, law books and children’s books.  It specializes in providing textbooks for primary and secondary schools.  It promotes these by staging displays at school fairs and business conferences and it also provides teachers with samples and catalogues.  

In summer 2011, buyers were offered 10 percent off selected primary school books during the summer months.  The company will also deliver these, free of charge, in the Bridgetown area three times a week. Other promotion methods used by Days include radio, TV, print media, flyers, sponsored events, school visits, carrier bags and Days’ or publisher’s branded giveaways, such as pens, rulers and desk pads.
On Days’ Facebook Wall there is a selection of customer queries and the answers, showing that they aim to help customers as much as possible.  Anyone visiting the store can benefit from the knowledge of its experienced staff, who can advise on suitable books for any occasion, or they can place a special order for an item not currently in stock.
Case retrieved from: Carysforth, C., Neild, M., et. al. (2012). Office Administration for CSEC, Study Guide. Nelson Thornes

Questions
1. Identify FOUR promotional activities undertaken by Days Books.
2. [bookmark: _GoBack]Identify TWO target markets that Days Books aims to attract
3. Identify TWO incentives it is offering to customers interested in primary-school textbooks.
4. Suggest TWO reasons why it benefits companies to use Facebook to promote their business.
5. Explain how Days Books aims to prove it is good at responding to customer queries.
6. Suggest TWO advantages of having a company website rather than just a Facebook page.

Use the answer key for Lesson 4 to check your answers.


